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Abstract  

Managerial economics plays a crucial role in guiding businesses toward financial 
sustainability and competitive advantage. This study conducts a systematic 
literature review to explore best practices in financial planning, investment 
strategies, and risk management within the context of managerial economics. By 
analyzing 20 studies published between 2012 and 2024 across multiple industries, 
key financial planning strategies such as budgeting, risk diversification, and 
technological investment are identified as essential for sustained growth. The 
findings highlight the importance of proactive economic management, digital 
transformation, and strategic decision-making in mitigating financial 
uncertainties. This review provides valuable insights for practitioners and 
researchers seeking to optimize business performance through effective economic 
managerial practices. 
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1. Introduction  

Managerial economics encompasses the various strategies, techniques, and 
principles used by businesses to effectively manage financial resources, make sound 
decisions, and achieve organizational goals (Gitman et al., 2015). Managerial 
economics goes beyond accounting and finance functions and involves a holistic 
approach to optimize resource allocation and utilization. Managerial economics also 
includes budgeting, financial planning, cost management, risk assessment, and 
strategic decision-making. They are an integral part of an organization's day-to-day 
operations, ensuring financial stability, sustainability and competitiveness in a 
dynamic marketplace. In the context of economic managerial execution, businesses 
aim to achieve a balance between short-term financial objectives and long-term 
strategic objectives. This includes efficient allocation of funds, cash flow monitoring, 
assessment of investment opportunities, and adaptation to changes in the economic 
environment. Managers or leaders engaged in economics play an important role in 
implementing and executing managerial economics, thereby contributing to the 
overall and sustainable financial security and resilience of the organization (Howard-
Grenville et al., 2019).  

Efficient economic management is the cornerstone to achieving sustainable 
business growth and success. Activities involve optimizing financial resources to 
increase productivity, maximize profitability, and mitigate risks. The following are 
key points to outline the importance of efficient economic management according 
to (Grozdanovska et al., 2017). Resource Optimization, efficient economic 
management ensures financial resources are optimally utilized. This includes 
effective budgeting, minimizing unnecessary spending, and prioritizing investments 
that are aligned with strategic goals (Edtiyarsih, 2023). Risk Mitigation, economic 
managers assess and manage financial risks, protecting the organization from market 
uncertainty. This includes identifying potential risks, developing risk mitigation 
strategies, and ensuring financial resilience in the face of economic challenges (Yahya 
et al., 2023). Strategic Decision Making, economic managerial execution informs the 
strategic decision-making process. By analyzing financial data and market trends, 
businesses can make informed decisions that align with their growth objectives and 
improve their competitive position (Lim et al., 2023; Wicaksono & Mulyanto, 2024). 
Investment and Expansion, efficient economic management facilitates informed 
investment decisions, supporting business expansion and growth initiatives. This 
includes evaluating opportunities, assessing the financial viability of projects, and 
ensuring a strong financial foundation for expansion (Ningrat & Kountur, 2023). 
Stakeholder Confidence, businesses with a reputation for efficient economic 
management are more likely to earn the trust of stakeholders, including investors, 
creditors and customers. This trust contributes to financial stability and fosters long-
term relationships. Adaptability to the business environment is critical to improving 
company performance (Ni Putu Manik Julythiawati & Putu Agus Ardiana, 2023). 
Market Changes, in a dynamic business environment, efficient economic 
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management allows organizations to adapt quickly to market changes. This 
adaptability is essential to remain competitive, seize opportunities, and face 
challenges effectively (Hedy Syahidah Budiarti, 2023). 

Essentially, efficient economic management is not just a financial role, but a 
strategic imperative for businesses that want to achieve sustainable growth. By 
implementing effective economic managerial practices, organizations can improve 
financial performance, mitigate risks, and position the company or organization for 
long-term success in a competitive business environment. As business and the 
economy continue to evolve, organizations grapple with challenges and potential 
gaps in their economic managerial strategies. Economic problems arise from shifting 
market dynamics, technological advances, regulatory changes, and global economic 
conditions (Ferdiansyah & Se, 2016). 

Rapid technological advances pose challenges in adapting economic managerial 
execution to new tools and automation (Sudiantini et al., 2023). While global 
economic uncertainties, such as geopolitical tensions or pandemics, can disrupt 
traditional approaches. Changes in consumer behavior and regulations require 
adjustments to economic strategies (Subianto, 2016). This systematic literature 
review addresses these challenges by comprehensively analyzing the existing literature 
and exploring how businesses can adjust their economic managerial practices. 

The challenges identified in this study align with the main questions posed, 
reflecting the complexity of economic management in modern business dynamics. 
First, effective financial planning strategies are needed for companies facing rapid 
technological disruption in order to remain competitive in economic managerial 
execution. Second, organizations must be able to develop adaptive financial risk 
mitigation mechanisms to deal with global economic uncertainty and changing 
consumption patterns. Third, in industries with intense market competition, the 
right investment strategy is crucial to ensure business sustainability and economic 
management effectiveness. Fourth, in the face of supply chain constraints, an 
optimized economic approach is needed to enhance the resilience and operational 
agility of businesses. Thus, this research seeks to examine various economic strategies 
that can be applied to address these challenges in a holistic and evidence-based 
manner. 

By defining the scope and objectives of the systematic review, this research with 
systematic literature review aims to provide timely and relevant insights into the 
challenges in managerial economics. The review emphasizes the practical 
implications for businesses, highlighting how addressing these gaps can lead to better 
decision-making, improved financial performance, and better adaptability in a 
dynamic economic environment. This approach prepares the ground for a focused 
and impactful examination of managerial economics practice, offering potential 
solutions to contemporary challenges and gaps in the field. 

This systematic review study is driven by specific objectives that aim to uncover 
key insights for researchers as well as for managerial economics practitioners. The 
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main objective is to identify and analyze the best managerial economics practices that 
consistently contribute to business growth across industries. By systematically 
evaluating the impact of managerial economics practices on important business 
outcomes, such as financial performance and market competitiveness, the review 
seeks to provide a deeper understanding of the effectiveness of managerial economics 
practices. It also aims to assess the challenges and limitations associated with the 
implementation of managerial economics, and provide a comprehensive view by 
accepting potential areas for improvement. In addition to qualitative analysis, the 
research compares the effectiveness of managerial economy implementation across 
different industries, thus providing valuable insights into context-dependent 
strategies. In addition, the exploration of emerging trends ensures that the review 
captures the latest developments in economic management, allowing practitioners to 
stay abreast of innovative approaches. The synthesis of recommendations and 
validation of existing models contribute to the practical application of the findings, 
thereby creating a roadmap for businesses seeking to optimize growth based on 
evidence-backed strategies. 

In describing the scope of the systematic review of economic managerial 
execution, explicit parameters were set to maintain precision and relevance. The 
review comprehensively explores key economic managerial exercises, including but 
not limited to budgeting, financial forecasting, risk management, investment 
strategy, and cost control. In addition to defining these exercises, inclusion and 
exclusion criteria were clearly outlined. This includes setting a time limit (studies 
published between 2014 and 2022), taking into account organizational diversity 
(ranging from small businesses to multinational corporations), and the possibility of 
narrowing the focus to specific industries or geographic regions where economic 
managerial practices may exhibit unique characteristics. 

Recognizing the potential variability in the definition and measurement of 
economic managerial practices across studies, this review transparently reviews such 
differences to provide a comprehensive analysis. Any geographic or industry focus 
considered is explicitly stated, noting the relevance of regional or sector-specific 
factors. Emphasis on the interconnected nature of economic managerial practices is 
key, to ensure a holistic understanding of their collective impact on business growth. 
To cover a wide range of methodological approaches, the review broadens the scope 
to include qualitative, quantitative and mixed-methods research, while maintaining 
consistency and coherence in addressing the research questions and objectives. This 
research aims to address crucial issues, such as: (1) the most effective financial 
planning strategies for long-term business growth, (2) the use of managerial 
economics to mitigate financial risks, (3) investment strategies that contribute 
significantly to business growth, and (4) evaluation of the effectiveness of managerial 
economics and its impact across industries. This review is designed to provide robust, 
methodological, and targeted insights, thereby facilitating a deeper understanding of 
the implications of economic management for business sustainability and growth. 
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2. Methods 

Systematic searches were conducted in major academic databases, including 
Google Scholar, Scopus, and Web of Science, to ensure comprehensive coverage of 
the literature (Gusenbauer & Haddaway, 2020). The search used a combination of 
keywords including 'economic management', 'managerial implementation', 'business 
growth', and other related terms. Studies published between 2012 and 2024 were 
included to capture the most recent developments. Only studies available in 
Indonesian and English were considered for inclusion. 

Data extraction focused on key elements, including the research design, sample 
size, managerial operations of the economy under investigation, and key findings. 
Data were extracted independently by the researcher, and any discrepancies were 
resolved based on best understanding. A thematic analysis approach was used to 
categorize and synthesize the extracted data (Naeem et al., 2023). Key themes related 
to effective economic managerial implementation emerged through an iterative 
process of coding and discussion by the researcher. The quality of the included 
studies was assessed using predefined criteria, taking into account research design, 
sample representativeness and methodological rigor. Any potential biases or 
limitations were systematically addressed during the quality assessment process, with 
a focus on transparency and rigor in study selection. 
 

3. Results and Discussion 

This systematic review incorporates 20 studies published between 2012 and 
2024. These studies cover a wide range of industries, including manufacturing, 
finance, and technology. Quantitative research designs predominate, with sample 
sizes varying from small-scale case studies to large-scale surveys. To facilitate a 
comprehensive understanding, the studies are categorized into three main themes: 
financial planning strategies, risk management execution, and investment 
approaches. Each theme represents a different aspect of economic managerial 
execution 

According to Purboningrum and Supriono (2018), developing an effective 
financial planning strategy is essential for long-term business growth. Some of the 
main points that effectively support business growth are: budget, investment strategy, 
market expansion, technology investment, customer relationship management, risk 
management and regular financial analysis (Purboningrum & Supriono, 2018). The 
study further explained that developing effective financial planning strategies is 
essential for long-term business growth.  

Some key strategies to consider to ensure sustainable business growth include 
several critical steps. First, detailed budgeting and planning should be undertaken, 
outlining planned revenues and expenses, and updated regularly to stay relevant to 



Noercholis Farizy 
Strategic Managerial Economics: Enhancing Financial Resilience and Business Growth 

80 

dynamic market conditions. In addition, strategic investments are key, with managers 
having to identify investment opportunities that support long-term goals, including 
considering mergers, acquisitions or partnerships that can accelerate growth. Market 
expansion is also critical, with exploring new customer segments and diversifying 
product offerings to appeal to a wider audience, as well as adapting business strategies 
to evolving market trends. Investment in technology, particularly software and 
systems that can improve operational efficiency, is a key factor to reduce costs and 
increase productivity. On the other hand, customer relationship management 
(CRM) should be a priority with investing in systems that can increase customer 
loyalty and utilize data for more targeted marketing. Next, risk management becomes 
an integral aspect by identifying and assessing potential financial risks, and 
developing mitigation strategies such as revenue diversification or insurance. Finally, 
conducting regular financial analysis to assess financial health and monitoring key 
performance indicators (KPIs) are crucial steps to adjust business strategies to achieve 
set goals. 

To optimize business growth, primary focus should be given to different types 
of investments that contribute directly to the sustainability and expansion of the 
company. One of the most important is investment in research and development 
(R&D), which drives innovation, enabling companies to remain competitive, create 
new products, and adapt to changing market demands, especially in industries with 
rapid technological advancements. In addition, investments in technology and 
infrastructure, including automation, AI, and IT systems, not only improve 
operational efficiency, but also position companies for long-term growth by 
increasing productivity and responsiveness to market changes. Marketing and 
branding investments are also crucial, as effective marketing strategies, targeted 
digital campaigns, and in-depth market research can expand market share and 
strengthen brand presence. On the other hand, mergers and acquisitions (M&A) 
strategies, if carefully executed, can open up access to new markets, technologies or 
customer segments, accelerating growth through synergies and consolidation of 
resources. Strategic partnerships and alliances, which involve collaboration with 
other businesses, allow firms to expand capabilities and market reach by leveraging 
shared resources, complementary expertise, and collective strategies to face market 
challenges, making them an invaluable strategy in industries that prioritize 
cooperation for mutual benefit (Hacklin et al., 2018; Mowla, 2012; Attah et al., 
2024). 

In the context of managerial economics, strategic decisions to optimize business 
growth involve wise resource allocation, especially in budget management, 
identification of investment opportunities, and risk management. Effective financial 
planning strategies, such as regular planning updates, provide clarity and resilience 
in the face of market changes, creating a strong foundation for the economic 
sustainability of the business. 
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Investments in R&D, technology, marketing, and merger and partnership 
strategies reflect a holistic managerial economics approach. By viewing innovation, 
operational efficiency and collaboration as key elements, companies can achieve 
sustainable growth, reflecting fundamental managerial economics principles. In this 
view, the integration of managerial economics strategies is key to achieving 
competitive advantage and business resilience in a dynamic environment. 

The findings suggest that proactive financial planning plays a critical role in 
driving business growth, particularly in a dynamic market environment. 
Organizations that strategically allocate resources and anticipate financial challenges 
will be better positioned to capitalize on emerging opportunities, resulting in 
sustainable growth. An important trend in this study is the emphasis on utilizing 
technology for efficient financial management. Businesses that incorporate advanced 
analytics and digital tools show higher adaptability and are more adept at capitalizing 
on emerging market trends, in line with the broader trend of digital transformation 
in economic management, these findings are in line with (Rahmasari, 2023). This 
finding aligns with Wan et al. (2016), which emphasizes the importance of risk 
diversification in economic management. However, this study extends this by 
identifying specific risk management strategies that have proven effective in diverse 
industry contexts, thus making a distinct contribution to the existing literature. 

This synthesis of findings contributes to the growing understanding of 
economic managerial practice by providing concrete insights into the strategies that 
drive business growth. This integration enhances the practical relevance of existing 
theoretical frameworks and paves the way for further exploration of the dynamic 
nature of economic management. For businesses seeking to optimize growth, these 
findings underscore the importance of a multifaceted approach to financial planning 
that integrates short- and long-term perspectives. Strategic investments in technology 
and ongoing risk assessment can increase resilience and position organizations to 
achieve sustainable success. Economic managers can capitalize on the identified 
practices by taking a proactive stance towards financial planning, embracing 
technological innovation, and fostering a culture of risk-aware decision-making. Case 
studies from the reviewed literature illustrate successful implementation strategies 
that can serve as inspiration for organizations seeking growth. 

While this review provides valuable insights, it is important to recognize the 
limitations of potential publication bias, as studies with positive outcomes may be 
more likely to be published. In addition, the generalizability of findings to specific 
industries requires consideration. Future research could delve deeper into the role 
of organizational culture in shaping economic managerial execution and its impact 
on business growth. In addition, longitudinal studies can provide valuable insights 
into the sustainability of identified practices over time. 
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4. Conclusion 

This study underscores the importance of strategic managerial economics in 
fostering financial resilience and business sustainability. Efficient financial planning, 
investment in technology, and proactive risk management are key drivers of long-
term growth. Businesses that adopt a structured economic management approach 
are better positioned to navigate uncertainties, optimize resource allocation, and 
sustain competitiveness in dynamic markets. 

To enhance the application of managerial economics, future research should 
focus on industry-specific case studies, exploring the impact of emerging technologies 
such as artificial intelligence and blockchain on financial decision-making. 
Additionally, longitudinal studies are recommended to assess the long-term 
effectiveness of economic strategies across different market conditions. 
Organizations should integrate digital financial tools, develop adaptive investment 
strategies, and foster a data-driven decision-making culture to strengthen their 
economic management frameworks. These insights provide a foundation for 
businesses seeking to improve financial stability and gain a competitive edge in the 
evolving economic landscape. 
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